THE CREATIVE LIVING

DATE: Thursday, April 16, 2026

TIME: 5:30-8:30PM
LOCATION: Grange Insurance

Audubon Center
505 E. Whittier St. | Columbus, OH 43215

TICKETS: $100 per Seat | $1,000 per Table
Benefitting the Creative Living RA Program

A TASTING

WITH A TALE

An Elevated Evening with a Story to Tell

The Creative Living Wine Tasting is a signature fundraising event that brings together community leaders,
corporate partners, and friends of Creative Living for an unforgettable evening of wine, dining, and connection
— all in support of our mission of empowerment and independence for adults with severe physical disabilities.

This year’s theme, “A Tasting with a Tale,” weaves storytelling throughout the entire experience. From the
wines poured, to the mission shared, to the evolution of the event itself, guests are invited into a night where
every element tells a story of connection, purpose, and change.

Set within the stunning natural surroundings of the Grange Insurance Audubon Center, this year’s event also
introduces an exciting new seated dining format, creating a more intimate and elevated guest experience while
deepening opportunities for conversation and shared moments. Returning are event favorites, like our Bottle
Pull, Raffle and Silent Auction, combined with the energy from special guests who are sure to encourage,
entertain and inspire!
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Sponsorship & Community Partnership...

The Wine Tasting offers meaningful visibility and
engagement opportunities for sponsors before, during,
and after the event.

Additional presenting and supporting sponsors help
make this event possible while aligning their brands with
a respected nonprofit and a highly engaged audience.
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Why It Matters...

At the heart of “A Tasting with a Tale” is Creative
Living’s mission: providing accessible, inclusive
housing and community for adults with severe

physical disabilities; empowering residents to live
independently, pursue personal goals, and fully

participate in community life.

Throughout the evening, guests will hear firsthand
how support for Creative Living changes lives, as
residents share their own journeys and experiences
through Creative Living Stories — stories of
independence, dignity, and belonging.
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BECOME A TABLE SPONSOR! Purchase 10 tickets ($1000) and we'll reserve a table for you and your guests.

Table Sponsors receive a reserved table for 10 guests as well as recognition during the event and in our social channels!
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